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School of Business

Course Syllabus

Course:

Entrepreneurship   MKTG 440

Credits:

3 lecture hours

Term: 


Spring, 2009
Meeting Times:
M-W  2:00p.m. -3:15p.m.  Buckman Room 222
Course 

Description:
This course provides a foundation for understanding the variables and functions in starting new business ventures. Entrepreneurial activities range in today’s society from popular Internet solutions webmasters, to childcare providers and others. The economic role of the entrepreneur in American financial indicators is a reality. This course examines the make-up of an entrepreneur as well as presents information on the functions of strategic planning, feasibility studies, and marketing management systems.  

Objectives:
1. This course will provide an understanding and appreciation of the role of the entrepreneur. 

2. Students gain knowledge of: Social, Economic, Political, Technological, National, and Global environments affecting the entrepreneur. 

3. To develop an analytical knowledge of marketing opportunities which defines the selection of new ventures.

4. How to implement knowledge of marketing research, information systems, marketing mix, and probe decisions.

5. Students will present a business plan based on the marketing management process that entails an understanding of strategic planning.

Program Outcomes
The knowledge and skills acquired during this class will enable you to use marketing strategy in two ways – as a manager using the marketing tools and techniques with the intention of opening your own firm or as a person actually involved with                                     entrepreneurial activities with an existing firm.
American Disability Act:
If you need course adaptations or accommodations because of a disability, or if you have emergency medical information to share, or if you need special arrangements in case the building must be evacuated, please advise me as soon as possible.

Instructor:

Dr. Reginald M. Peyton

Office Location:
Buckman Hall   Room 311




accessible by elevator or stairs

Office Hours: MWF: 10:00a.m. -11:00 a.m., 12:00p.m.-1:00p.m., MW 3:15p.m. - 4:15p.m.., 7:00p.m-8:00p.m.
Office Phone:

321-3577     E-mail    rpeyton@cbu.edu

In case of 

emergency:                Cell 901-550-3060   

Educational

 Philosophy:

1. Learning can be fun.  Becoming educated opens one's mind to a

   better life through increased understanding about what goes on

   around us, in our lives, in the world, and in the universe. 

2. Today’s students are tomorrow's leaders.  I am a proponent of

   practical applications of educational theories. I challenge

   students to understand theory, and make it a useful tool in

   acquiring knowledge.

Coverage of Business

Curriculum:  
Includes ethical and moral issues facing the modern entrepreneur. The macro and microenvironments of the entrepreneur are examined and dissected.  Political, legal and marketing issues in business situations of the entrepreneur as it relates to this course are defined.  Provides an enhancement of student’s ability to integrate material from the text and lectures into written work. Gives students a view of the various types of entrepreneurial career choices. 

Methods of 

Instruction:

 Lecture




 Class participation




 Paper presentation




 Guest speakers.




 Class handouts




 Reserved Library papers

Textbook:
Essentials of Entrepreneurship and Small Business Management: Thomas W. Zimmerer and Norman M. Scarborough with Doug Wilson  Fifth Edition  Pearson, Prentice Hall Upper Saddle River, New Jersey  
Supplementary

 Readings:                E-Myth 

          On reserve at the library as assigned. Students are expected to

                                  utilize the Internet to be advised of the most current aspects of

          entrepreneurial activity. Course requires extensive supplementary

          reading and research.

Student 

assignments:            Workable Business Plan required.  The topic and format must be

                                  approved.  All assigned work must be turned in on the date

                     designated.

Examinations:         Two examinations and a final are given in this course. Exams are

                                 designed to check knowledge of specific concepts as well as

                                 comprehensive understanding of principles and interrelationships.

                                 Essay questions, and all written reports will be graded on the basis of

                                 how logically supportive the response is to the question. 

Make-up

/Missed Test            If it is absolutely necessary for absence on an exam date, you must

                                 make arrangements beforehand to merit a rescheduled test.

Attendance:            This course demands regular attendance and participation. You will

                                 be held accountable for all policies and regulations described in the

                                 current university catalog.  Please note that tardiness is very

                                 disruptive.

Student 

Responsibility:      You are responsible for all work covered in class regardless of your

                    attendance record.  You are responsible for any and all reading and

                    writing assignments.  You are responsible for presenting assignments

                    on time.  You are responsible for all material covered in the text. All

                    written assignments are to be typed (double spaced) and handed in on

                    the date assigned.  This syllabus is not to be considered a contract.  It

                    is merely a guide to assist student in planning and preparing for class.

                    With reasonable notice the syllabus is subject to change.  Cheating 

        And plagiarism are unacceptable in an academic environment and

       will not be tolerated.  University regulation provides for the

        assignment of a failing grade for anyone found guilty of such

        misconduct.

Grading:
       Exam  1  
                      200  points


       Exam  2
                      200  points



       Class participation 



       and quizzes                    100  points

                               Paper
                      200  points





Final Exam   300  points





Total
        1000  points

Grade for 

Course:                 Based on the percentage of total course points attained by the student.




A
92 -  100%    




B
82 -   91%     




C
72 -   81%




D
62 -   71 %




F     
Below  62%

Course Outline

Week 




	1-2
	Section I

The Foundation of Entrepreneurship


	Introduction

World of the Entrepreneur



	2-3
	
	Inside the Entrepreneurial Mind from Ideas to Reality



	4
	Section II

Building the Business Plan
	Designing a Competitive Business 

Model and Building a Solid Strategic Plan



	5


	Exam 1
	Forms of Business Ownership



	6
	
	Franchising and the Entrepreneur



	7

8
	Section III

Building the Business 

Plan: Marketing and Financial Considerations 
	Buying an Existing Business

Building a Powerful Marketing Plan

E Commerce and the Entrepreneur



	9-10
	Exam 2
	Pricing Strategies

Creating a Successful Financial Plan

Managing Cash Flow

	11

12
	Section IV

Putting the Business Plan to Work
	Sources of Financing Debt and Equity

Choosing the right location and layout



	13

14
	
	Global aspects of entrepreneurship

Business Plans Due 

	15-16
	
	Presentations

Ending the Venture


Final as Scheduled







1
2

